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2025 Food & Beverage Expo
Agenda of Events

Tuesday, April 8th

e 12:00 - 6:30 pm
e Hall C Viterra International Trade Centre and AGT Lower Lounge Mosaic Stadium, Regina SK

After you're done setting your booths up, our partners at Hospitality Sask have put together an
afternoon session (topics TBA) that is sure to add value to your business. After the sessions, you'll
have the opportunity to network with other exhibitors while enjoying a drink and snack in the AGT
Lounge at Mosaic Stadium.

e 12:00-2:30 pm - Exhibitors set up in Hall C in the Viterra International Trade Centre

o 2:30-4:30 pm - Exhibitor Information Session in the AGT Lounge at Mosaic Stadium

e 4:30-6:30 pm - Hospitality Suite in the AGT Lower Lounge at Mosaic Stadium (appetizers
and a complimentary beverage ticket courtesy of Hospitality Sask.)

Wednesday, April 9th

e 8am - 4:45 pm
e Halls B & C in the Viterra International Trade Centre

The SLGA conference and tradeshow portion of the day is an opportunity to hear updates from SLGA,
ask questions, and network with other industry people. All suppliers, local producers and RSPs will
be in attendance together.

e 8 am - Exhibitors finish setting up in Hall C

e 8:30 am - Check in begins and breakfast is served in Hall B

e 9am - 11:45 am - SLGA conference and tradeshow for suppliers, SK producers and RSPs
in Hall B (topics TBA).

e 11:45 am - Online ordering demo and closing remarks

e 12:00-12:45 pm - Lunch in Hall B

o 12:45-4:45 pm - Food & Beverage Expo in Hall C

o A4:45-5:45 pm - Teardown

*Agendas are subject to change, if any changes occur, they will be communicated via the weekly emails.



2025 Food & Beverage Expo Exhibitor
General Information and Checklist

Wednesday, April 9th, 2025
Viterra International Trade Centre (Hall C), Regina SK
12:45 - 4:45 pm (sampling ends at 4:15 pm)

The Expo is an exciting opportunity for exhibitors to network with, and sample new products to Retail
Store Permittees (RSPs) and Commercial Permittees from across Saskatchewan. Please also review
the FAQ starting on page 7 for additional details and information.

Featured Products

e Maximum of five products per booth. Only approved products may be on-site.

e Products featured must be approved by SLGA.

e Special Ordering product must have a completed application form submitted to
specialorders@slga.com before the registration deadline on January 26, 2025. In the
application, please specify it is for Expo, so the product is ordered in time.

Expo Discount

Exhibitors are required to offer a minimum 10% show discount. The discount will default to 10% off
the regular wholesale base price, unless otherwise stated.

Booth Details

e Water, ice, spit buckets and garbage’s will be available throughout the Expo, but not at each
booth. Exhibitors should bring additional supplies as needed.

o Exhibitors will set up in Hall C at the Viterra International Trade Centre on Tuesday, April 8t
from 12-2:30 pm. It is preferred that booths are set up on Tuesday during the set-up
windows instead of Wednesday morning.

e Teardown will take place immediately following the conclusion of the Expo on Wednesday,
April 9th at 4:45 pm.

e All booths are 10’ wide and 8’ deep. Within the first 3’ from the back wall, display material
may be up to 8 high. Beyond 3’ from the back wall, no materials may exceed 4’ in height.

Expo Checklist

o Booth Display - backdrops, banners, signs, lighting, and supports such as tape, clips, etc.

e Documents - sell sheets, business cards, etc. to give attendees

e Promotional Items - things you wish to giveaway to attendees (e.g. branded pens, etc.)

o Dealer loader offers - offering giveaways with purchase. E.g. when you order 5+ cases of any
product at our booth, we’ll send you X prize.

e Supplies - ensure you have sample cups, napkins, etc. (attendee estimation is 400 people)
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e SK Craft Producers - ensure you’re bringing the appropriate quantity of samples.
Additionally, the receipt showing sale of that product must be submitted to SLGA prior to
Expo.

e Booth staff - ensure you've informed SLGA who will be at your booth and who will attend the
conference. Wear comfortable shoes
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2025 Food & Beverage Expo
Terms & Conditions

BOOTH SPACE ALLOCATION

Saskatchewan Liquor and Gaming
Authority (SLGA) will make all booth
assignments in the best interest of the
Expo and may alter the floor plan and
reposition exhibitors if necessary. SLGA
reserves the right to reject or prohibit
exhibits or exhibitors who do not meet
the goals of the expo.

BOOTH DIMENSIONS

All booths are 10’ wide and 8’ deep.
Within the first 3’ from the back wall,
display material may be up to 8’ high.
Beyond 3’ from the back wall, no
materials may exceed 4’ in height.
Display material and/or equipment must
not be positioned in such a manner that
it will obstruct or interfere with the view
of adjacent exhibits. No exhibitor may
injure, mar or in any way deface the
building or expo; no nails, hooks, tacks
or screws are to be driven into any part
of the exhibit space.

EXHIBIT SPACE

Includes high back drape, 8’ x 3’ high
side drape, 1 skirted table, 2 folding
chairs.

EXHIBITORS

No more than one exhibiting company
will be permitted per booth without prior
written permission from SLGA.

EXHIBITOR ACTIVITIES

All activities, promotions, materials,
goods & fixtures must be contained
within the assigned booth. Should
activities create congestion in the aisles;
the exhibitor will be required to desist.
Sound levels should not interfere with
other exhibitors. SLGA may require any
exhibitor to immediately reduce the
volume of any equipment or
entertainment on the show floor.

HOSPITALITY SUITES

No exhibitor shall sponsor, promote, or
encourage hospitality suites or rooms
during show hours.

LEGAL AGE LIMIT

No persons under 19, includinginfants,
may enter or remain on the show floor
during show hours.

FOOD & ALCOHOL

Exhibitors must not sell food or
beverages for onsite consumption. Only
the five approved products may be
onsite for the Expo. Sampling of alcohol
may only be done as follows:
e Spirits/Liqueurs: %2 ounce or
14.25 ml
Wine: 2 ounces or 57 ml
Beer/RTD/Coolers/Cider: 4 ounces
or114 ml.

RESPONSIBLE ALCOHOL SERVICE

Exhibitors are responsible for ensuring
that they do not provide alcohol to a
person who is intoxicated. Intoxicated
persons must be refused service and
must leave the exhibit area. Exhibitors
must identify anyone who is intoxicated
or disrupting the event for the attention
of the event manager. People who are
serving at the booth are not to consume
alcohol before or during their shift.

SET-UP DEADLINE

Booths must be set up one hour prior to
the start of the show, SLGA will, without
compensation, dispose of any space for
which any debts remain outstanding, or
are not completely or reasonably set-up
by the exhibitor.

MOVE IN

Move-in will take place on Tuesday April
8 from 12:00pm - 2:30 pm and
Wednesday, April 9 from 7:00 am -
8:00 am in Hall C at the Viterra
International Trade Centre. All SLGA and
Privately Distributed samples will be
sent directly to the Expo site. SK Craft
product samples must be brought during
the move in time.

MOVE ourt

Move-out will take place immediately at
5:00 pm on Wednesday, April 9.
Displays may not be dismantled during
show hours. All items must be removed
from the building by midnight. If you
need to make alternate arrangements,
contact exhibitor services.

LOSS OR DAMAGE

Neither SLGA nor Regina Exhibition Park
will be responsible for loss or damage to
persons, exhibits or decorations by theft,
fire, accident, strikes or other causes.
SLGA assumes no liability for loss or
damage to exhibitor property.

BADGES

During show hours, everyone on the floor,
including exhibit staff, must wear a name
badge provided by SLGA.

CANCELLATION BY EXHIBITOR

Cancellations received prior to March 3 are
eligible for a full refund. Cancellations
after March 3 are non-refundable.

CANCELLATION OF SHOW

In the event the Expo is cancelled for any
reason beyond the control of SLGA, SLGA
shall in no way whatsoever be liable to
the exhibitor other than to return to the
exhibitor, without interest, such sums as
have been paid to SLGA, less all
legitimate expenses at the discretion of
SLGA.

ENFORCEMENT OF RULES

Exhibitors assume all responsibility of
obtaining knowledge of all rules,
regulations and policies with respect to
health, fire prevention, public safety, and
alcohol. Exhibitors will be required to
observe such further reasonable rules
and regulations as SLGA may consider
necessary for the safety and well-being of
everyone attending. All matters not
covered in this contract shall be subject
to the judgment of SLGA and any
decision made by SLGA shall be final.
Failure to observe said rules may result in
expulsion from the show. SLGA may
cancel without refund the contract of any
exhibitor in the event of any violation of
the rules and regulations set forth in this
contract, or upon violation of any other
rules, which SLGA shall establish and
make known to exhibitors. If in doubt,
please call SLGA. The rules we use are
approved and accepted throughout the
North American tradeshow industry. They
will be enforced onsite, unless prior
agreement has been obtained.
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2025 Food & Beverage Expo FAQs
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SHOW DETAILS

1.

What is the Food & Beverage Expo?
This year, we are offering in-person and online options. We will not be offering an online
only option.

The Expo is an exciting opportunity for suppliers to promote product to retailers and commercial
permittees from across Saskatchewan.

Previous events have been highly successful, driving thousands of cases sold.

When will the Food & Beverage Expo take place?

The Expo will take place on Tuesday, April 8th and Wednesday, April 9th at the International Trade
Centre at REAL District in Regina, SK. Like years past, setup will occur on the 8t, and the Expo
will take place on the 9th,

What is the cost to participate?
The price of each booth is $430. If you require electricity, it is an additional $95 charge
per booth.

How do | register?

The registration link will be available on the Expo landing page on slga.com. Registration will
open December 5t and close January 26th, 2025. Registration information will be communicated
in the weekly emails.

Like years past, Exhibitors will be billed after the Expo.

What are the key dates | need to know?
Exhibitors will need to complete the following activities within the indicated deadlines. SLGA will
communicate each step and deadline along the way.

IMPORTANT ACTIVITY
DATES

December 5 Registration opens

January 26 Registration closes

February 2 Exhibitors provide product images for products showcased at Expo to
listings@slga.com or skcraft@slga.com.

March 9 Exhibitors submit the names of people attending Expo and Conference via
the online Exhibitor registration form (form will sent to Exhibitors at the end
of February).

March 12 Expo information session hosted by SLGA (Teams meeting link will be
communicated via weekly emails).

March 17 SLGA sends draft of Expo catalogue to exhibitors for review

March 23 Exhibitor changes to Expo catalogue due back to SLGA.

March 31 SLGA sends final version of Expo catalogue and booth placements to
exhibitors.

April 8 Exhibitors set up, Sask. Hospitality led conference and hospitality suite.

April 9 SLGA led Conference and Expo

April 11 Expo - online orders close by noon on April 11t

*All dates are subject to change. SLGA will communicate official due dates in weekly emails.
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ELIGIBILITY

6.

What type of products are eligible?
e SLGA-distributed, privately distributed, and direct-delivery products.
e All categories.
e All products must be approved by SLGA.

What products are eligible?
e NEW -up to 5 products per booth may be included.

a) SLGA-distributed:

e (Of the 5 products per booth allowed, up to 2 may be special order products.
e Core products coming to the show need to be listed within the last 2 years (please
contact us for an exception).
e Special Order products:
o Must be domestically sourced for both samples and orders.
o Products must be available to order before the start of Expo (to ensure product is
available for Expo).
b) Privately distributed:
e Upto 5 approved products.
c) SK Producer direct delivery:
e Upto 5 approved products.

8. Can | have different products in the in-person and online events?
All products approved for the in-person show will be included in the online show; no extra
products will be added to the online show.

BOOTHS

9. Can | have more than one booth?

Each supplier will be guaranteed one booth if registration is received in full before registration
closes. If there are extra booths available, SLGA will allocate them to suppliers requesting
additional spaces; allocation will be based on date of registration (first come first served).

10.How many products can | display?

Each Exhibitor may exhibit up to 5 products. No additional product may be present at the booth.
As noted above, of the 5 products per booth allowed, up to 2 may be special order products.

Note: new special-order products must submit a completed application to
specialorders@siga.com as soon as possible after registration to ensure samples are ordered in
time. Please also ensure you identify the product is for the Expo on your application form.

11.Can | provide information about other products as well?

Yes, you can provide attendees with information on your other products (e.g., sell sheets).

However, only the approved products may be at your booth.

Tips:

e This is your opportunity to promote the product, so focus on the features that will help sell
your product.

10
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o Retailers will be looking through many products and sell-sheets, so look for ways to capture
their attention without overwhelming them.

12.How do | get samples to the Expo?
a) SLGA-distributed:

e Indicate the number of cases you would like to purchase for sampling on the registration
form.

e  SLGA will order the product from the Distribution Centre and transport the product
directly to the Expo venue.

e NOTE: Samples must arrive at the Distribution Centre by February 28th,

e SLGA will charge the landed cost of samples to the supplier’s account.

b) Privately distributed:

e Privately distributed samples may be delivered directly to the Expo venue or may be
delivered to the SLGA Distribution Centre, and SLGA will transport the product to the
venue. If you intend to deliver it to the SLGA Distribution Centre, please contact
inboundlogistics@slga.com to coordinate.

c) SK Producer direct delivery:

e SK Producers will transport their product(s) directly to the Expo venue and must provide
receipts to the SLGA SK Craft Alcohol Team by 10am April 4thshowing purchase of the
product If no receipt is provided, you will not be able to exhibit.

13.What happens with leftover samples?
Exhibitors may take unopened products with them. Partial bottles of alcohol may also be taken if
they are properly secured and sealed. Leftover sample products may only be used in future
samplings. Exhibitors may not give leftover products away, and SLGA will not accept returns.

14.For product sampling, does SLGA supply the sampling glasses?
Exhibitors are responsible for providing their own supplies, including sample glasses.

DISCOUNTS

15.Is a discount required?
Yes. Exhibitors are required to offer a minimum 10% show discount. The discount will default to
10% off the regular wholesale base price, unless otherwise stated in the registration form.

16.How do | submit a discount?
Submit the discount during the registration process.

17.What other restrictions are there for discounts?
e Additional discounts will not be approved on Expo products during Expo month or the month
following (April and May).
e Price changes will not be approved on Expo products during Expo month or the month
following (April and May).

18.Can | offer separate discounts for the in-person and online events?
No, the discount must be the same.

11
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MARKETING

19.Can | offer dealer-loaders or other offers?
Yes! We encourage dealer-loaders at the in-person Expo to help encourage retailers to come to
the show and purchase there.

The following rules apply:

o Dealer loaders and other offers must be approved by SLGA.

e Expo dealer loaders must be fulfilled by the supplier; they cannot be sent out via the DC.
e Dealer loaders are not available for online orders.

20.Can we look at the catalog?
SLGA will share the catalog with participating suppliers - first for review to ensure all content is
accurate, and again as a final version.

21.What are the Product Image specifications?
This year, exhibitors are responsible for providing SLGA with images of the products they plan to
showcase at the Expo. Please send product images to listings@slga.com or skcraft@slga.com
using the subject line format: “Exhibitor Name Expo Images.” Images should be in PNG or JPEG
format, and transparent images (no background) are preferred for better manipulation in the
catalogs. The deadline for image submission is February 2nd,

22.Can we promote our products to retailers?
Yes! To support your sales targets and investment in the event, we invite all suppliers to promote
the event and your participating products to retailers. Promotion helps draw a larger crowd and
we’d like as many retailers there as possible.

ORDER FULFILLMENT

23.How will orders be fulfilled?
A. SLGA-distributed Core-listed product

i. If the product is in the DC before Expo, SLGA will work with the agent/supplier to forecast
demand and determine additional order quantities as needed. In the event sales exceed
inventory, SLGA will order additional inventory and distribute it to retailers as soon as the
inventory is received.

ii. If the product is expected to arrive at the DC after Expo, SLGA will order enough inventory
to fulfill Expo orders and to have sufficient inventory for future orders.

B. SLGA-distributed Special Order product

SLGA will collect pre-orders from retailers, submit one PO to the supplier, and distribute the
product to the ordering retailers as soon as inventory arrives at the SLGA DC. Future orders
may be placed by retailers via typical Special Order process.

C. Privately-distributed product

SLGA will provide your specific sales, including which retailers ordered which products, so
you can deliver directly.

D. SK producer product

12
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o  SLGA will provide your specific sales, including which retailers ordered your products so
you can deliver directly via your regular channels, unless the product is distributed via the
SLGA DC (via Core or Special Order).

e Product must be made available to all retailers, regardless of location. SK Producers
may use any approved means of delivery - direct delivery themselves, partnering with
another SK Producer, using common courier, or via SLGA Special Orders. NOTE: if you
would like to learn more about the Special Order process and the requirements involved
(including pricing, SCCs and more), please contact the SK Craft Alcohol team at
skcraft@slga.com.

RESULTS

24 .How will we know what we sold?
National Suppliers:

The week after Expo, SLGA will provide a summary of the show results, as well as your specific
sales, including which retailers ordered your products.

SK Craft Producers:
SLGA will provide a summary of their orders by 4pm on April 11,

25.How do discount chargebacks work?
Chargebacks occur when the product is shipped from the DC (not when it is ordered), which
means you may see multiple chargebacks - the first in Expo month (April) to those retailers who
have immediate delivery dates, and the second chargeback in the following month(s) for any
remaining product that is shipped later.

Products with inventory in the DC are shipped immediately, but if additional inventory is required,
the remaining inventory will be shipped upon receipt. SOs will be placed within a week of Expo
and shipped to retailers as soon as they are received in the DC.
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Booth Layout
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SLGA/HOSPITALITY SASKATCHEWAN - FOOD & BEVERAGE EXPO - April 9th, 2025
VITERRA INTERNATIONAL TRADE CENTRE - HALL C
BOOTH SIZE - 10" WIDE X 8' DEEP

. 30" x 42" ROUND COCKTAIL TABLES

14



Map of Real District
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